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Name module:
AV Commercial

Code module:


AVC

Academic year:

2009-2010

Year / block:


year 3 / block 3

Study load:


196 clock hours

ECs:



7

Lecturers/tutors:

1. Maurice Copier (m.copier@hszuyd.nl)





2. Rob Delsing (robdelsing@gmail.com)





3. Various guest lecturers
Blackboard Course:

AV Commercial 2010

Starter level:
Competences gained in years 1 & 2, and a completed work placement. Affinity with AV, Graphic Design and Marketing is very welcome!

Description:
We are bombarded with all sorts of commercials every day, the most obvious of which are TV commercials. Why do most large companies and organisations spend so much money on making ads for TV, cinema, radio and, more and more often, the internet (virals)?

This module focuses on the power of the TV commercial, from the first briefing with a client through viewing an animated storyboard (animatic).

Following the steps taken by professionals in the field, you go through the complete pre-production process of an audiovisual commercial. You will need your powers of analysis and creative thinking quite a lot.
Mario Pricken’s kick-start method is the starting point of the lessons to stimulate and structure conceptual thinking.

During the last few weeks of the module you will concentrate on translating your creative concepts into images and sound. And since the animatic has consciously been selected as the final product, you can make anything your creative mind has come up with, by means of existing and/or your own drawings, photos, videos and texts. 


You can find some of last year’s animatics on www.vimeo.com/hszuyd 

Learning objectives:
1. The student can interpret a client’s wishes adequately, ask relevant questions and summarize a conversation.


2. The student can think in terms of solutions to problems.


3. The student can make a thorough research-based analysis of a target group.


4. Based on thorough analysis, the student can formulate and present a number of different creative concepts.
5. The student can develop a creative (audiovisual) concept into a script and an animated storyboard (animatic).

Relation with 

the course competencies:
Specific competencies (see course competencies): 





- Vision and strategy





- Creativity and innovation





- Design and development





- Multimedia communication





Generic competencies (see course competencies):





- Professionalism

Examination:
The student will produce a tailor-made solution to a communication problem presented by two clients assigned to him, in the shape of a storyboard (animatic), with matching target group analysis, creative concept and script. 


Assessment:


1. Assignment to be completed by teams of  two students




2. 100%





3. 1st chance: April 2010





4. 2nd chance: June 2010

Procedure:


Video carrier and hardcopy to be announced

Assessment criteria:
1. Has the student displayed a proactive and professional attitude towards the client?


2. Can the student translate a communication problem into an implementable and realistic solution?


3. Can the student provide a correct account of the communicative aims and the target group(s)?


4. Can the student produce a creative concept and translate it into an audiovisual script?


5. Can the student make an animated storyboard (animatic), which complies with the client’s aims?

Presence:


101% required
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